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Our Firm

Tate Economic Research Inc. was founded in 2003. We are
commercial real estate and strategy consulting firm.

Municipal Consulting Practice

2023 City of Vancouver - Commercial Area Capacity Building
2022 City of London - Vacancy Reduction Strategy

2022 Rocky View County - Commercial Demand and Capacity Study
2022 City of Toronto - Villiers Island Commercial Activation study
2020 City of Toronto - Port Lands Retail Analysis

2020 Town of The Blue Mountains - Commercial Retail Gap Analysis
2020 Town of Innisfil - Resort Amenity Study

2019 City of Ottawa - Sparks Street Retail Strategy

2019 City of Yellowknife - Retail Revitalization Study

2019 City of Ottawa - ByWard Market Retail Strategy
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Tate Economic Research Inc.
was retained to conduct a
Retail Gap Analysis to
examine the needs of the
Town as a whole as well as
8 the commercial districts of
Alliston, Beeton and
Tottenham.
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% Vacancy Rate % of Stores that are Vacant

Alliston Retail / Service Inventory of Space (square feet) Destination vs. Convenience (Retail Only)
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Square Feet of Occupied & Ground Floor Commercial Units
Vacant Ground Floor Space

Square Feet of Vacant Vacant Units

% Vacancy Rate % of Stores that are Vacant

Beeton Retail / Service Inventory of Space (square feet) Destination vs. Convenience (Retail Only)

h
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225008
19,200 QEl
Miscellaneous Retailers 9.700 &I

Convenience & Specialty Food Stores 4]

Supermarkets & Grocery Stores Square Feet

Pharmacies & Personal Care

General Merchandise [1] Store Count
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Square Feet of Occupied &

Ground Floor Commercial Units

Vacant Ground Floor Space

Square Feet of Vacant Vacant Units

% Vacancy Rate % of Stores that are Vacant

Tottenham Retail / Service Inventory of Space (square feet) Destination vs. Convenience (Retail Only)

Supermarkets & Grocery Stores

Building & Outdoor Home Supply
Miscellaneous Retailers

Convenience & Specialty Food Stores
Beer, Wine & Liquor

Pharmacies & Personal Care

General Merchandise

Furniture, Home Furnishings & Electronics

Services: Food Services & Drinking Places
Services: Health Care & Social Assistance
Services: Financial, Insurance, Legal & Real Estate
Services: Personal Care & Laundry

Services: Other

Services: Entertainment & Recreation

Vacant
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Demographics

Selected Characteristics (2023)

a Median Age: 40.7 39.8
’ﬂ\ Average Household Size: 2.4 26
sesee .
MMM Average Children Per Household: 0.7 08
;&g Visible minority: 10% 6%

Source: Tate Economic Research Inc. Data from Esri Business Analyst.
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Tottenham

35.9

2.5

0.8

8%

Alliston has the oldest population and the
smallest household size

The population in Tottenham is significantly
younger than Alliston and Beeton

The households in Beeton have more
children than the other two communities

The population in Alliston is more evenly
distributed with significantly more seniors
than other two communities



PRIZM Profiles

Alliston Tottenham

All-Terrain

> g .2
Families Ftae? Suburban Sports | - Family Mode 88.7% v

1,726 households : g\l 1§ B 1,541 households . 3,422 households of Households

Stressed in :
% i Country b Kick-Back 9
Sububle e - Traditions s v )Y Country 2% v

: : af = { : 1 5 of Household:
1,235 households RN of Households 4 151 households SR

Scenic &~ Conn
Retirement j b : Family Mode 1.3% - ; ;e Tradittiroyns 3.4% o

of Households

1,136 households - 21 houssholds of Households 132 households

Source: Tate Economic Research Inc. Data from Esri Business Analyst.

« Both Tottenham and Beeton are largely homogenous communities. The dominant PRIZM social
group in each community is Upper-Middle Suburbia representing 90%+ of households. The
dominant PRIZM Life stage in each community is Middle-Age Families encompassing 100% of
households.

e Conversely, Alliston is more heterogenous. While the largest PRIZM social group is still Upper-
Middle Suburbia it only accounts for 41% of households. Similarly, Middle-Age Families only
account for 42% of households.
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Quantitative Gap Analysis

Building & Outdoor Home Supplies -
Furniture, Home Furnishings & Electronics ] Based on demand
generated by Alliston
Clothing & Accessories I —  population, there is NOT
. enough of these types of
Pharmacies & Personal Care | stores.
Services: Personal Care & Laundry B
Convenience & Specialty Food Potential gap based on AJ__ =
inflow being greater
Supermarkets & Grocery Stores than outflow L L= ]

Beer, Wine, Liquor

Miscellaneous Retailers Based on demand

Senvices: Financial, Insurance, Legal & Real Estate generated by Alliston
population, there is
Senvices: Entertainment & Recreation enough of these types —
of stores.

Services: Health Care & Social Assistance

Services: Food Services & Drinking Places

General Merchandise

-80,000 -60,000 -40,000 -20,000 sSquaeeFeet 20,000 40,000 60,000 80,000 100,000 120,000

Analysis & Recommendations: Quantum of Gap Analysis Space versus Existing Space
* Victoria Street represents a well tenanted main street. Buiding & Outdoor Home Supplies
« Alliston is well positioned to serve future population Furniture, Home Furnishings & Electronics
growth. Clothing & Accessories
- Main gaps are in Furniture and Pharmacy categories. Pharmacies & Personal Care
Services: Personal Care & Laundry 3,100
- 20,000 40,000 60,000 80,000 100,000 120,000

Square Feet

m Existing Space Warranted Additional




Quantitative Gap Analysis

General Merchandise

Furniture, Home Furnishings and Electronics
Building & Outdoor Home Supplies

Clothing & Accessories

Miscellaneous Retail Space

Services: Entertainment & Recreation
Services: Personal Care & Laundry
Services: Financial, Insurance, Legal & Real Estate
Beer, Wine, Liquor

Supermarket & Grocery

Services: Health Care & Social Assistance
Pharmacies & Personal Care

Convenience & Specialty Food

Services: Food Services & Drinking Places

-45,000

Analysis & Recommendations:
« Beeton has the physical main street building blocks to become

a destination.

» Several store gaps exist based on the limited range of retail

commercial space.

 Aretail strategy / vision for Beeton should be formulated to
ensure its continued viability
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Based on demand
generated by Beeton
~—  Population, there is NOT
enough of these types of
stores.

\

Potential gap based on
inflow being greater

than outflow Based on demand

generated by Beeton
population, there is
enough of these types
of stores.
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Square Feet

5,000 15,000 25,000

Quantum of Gap Analysis Space versus Existing Space

General Merchandise 3,00

Furniture, Home Furnishings and Electronics
Building & Outdoor Home Supplies
Clothing & Accessories

Miscellaneous Retail Space
Services: Entertainment & Recreation

Services: Personal Care & Laundry
Services: Financial, Insurance, Legal & Real Estate 3,20 3,300

Beer, Wine, Liquor 2,500

5,000 10,000 15,000 20,000 25,000 30,000 35,000 40,000 45,000
Square Feet

m Existing Space Warranted Additional




Quantitative Gap Analysis

i I

General Merchandise — Based on

Furniture, Home Furnishings and Electronics ] demand
generated by
Clothing & Accessories | Tottenham
' ) population,
Miscellaneous Retail Space | there is NOT
; : h of
Senvices: Personal Care & Laundry I enough o
these types of
Pharmacies & Personal Care | stores.
Building & Outdoor Home Supplies [ |
Services: Entertainment & Recreation |
Convenience & Specialty Food Potential gap based on o]
) ] inflow being greater
Beer, Wine, Liquor than outflow L LY
Services: Financial, Insurance, Legal & Real Estate
Services: Food Services & Drinking Places Based on demand generated by
Tottenham population, there is
Services: Health Care & Social Assistance enough of these types of stores.
Supermarket & Grocery
-90,000 -70,000 -50,000 -30,000 -10,000 10,000 30,000

Square Feet

Quantum of Gap Analysis Space versus Existing Space

Analysis & Recommendations: General Merchandise
* The main street retail on Queen Street South is disjointed. Furniture, Home Furnishings and Electronics
Clothing & Accessories
Several store gaps exist based on the limited range of retail Miscellaneous Retail Space

CommerC|a| Space Services: Personal Care & Laundry

Pharmacies & Personal Care 9,700

Building & Outdoor Home Supplies 24,700 3,800

Services: Entertainment & Recreation 7,700 2,800

Potential tenancies such as family restaurants and general
merchandise stores will be viable

- 10,000 20,000 30,000 40,000 50,000 60,000 70,000
Square Feet

W Existing Space Warranted Additional



Adjacent Retails and Shopping Centres

Lakeview

(o]
Lake Simcoe
rfelt Bay @
g Park Place Area
; « Caostoo, Home
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24 Aurora North oY Whitchurch - Stouffville
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Vaughan Mils
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Source: Tate Economic Research Inc; Base map: Esri Arc GIS Business Analyst
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Strategy

—

Furniture

1@t

Family
Restaurants

1@t
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Analysis

Alliston Tottenham

* Well positioned for the future. - Limited range of retail commercial « Limited range of retail commercial
space. space.
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Thank You!
tate

Sameer Patel, MA, PLE
spatel@tateresearch.com
416-260-9884 x2
www.tateresearch.com
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